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SizeUp LBI shows how your business can grow
within Tarrant County and stay competitive!

LOCAL
BUSINESS

Use SizeUp LBI to: (1) compare your performance to
other businesses in your area, (2) find potential
customers, suppliers, and competitors, (3) identify
the best geographic places to advertise, & (4) gather
demographic, spending, and labor data specific to
your location!

LBI
Local Business Intelligence

Business & Industry Analysis
Enter your business information and gauges show how much
of your competition you are outperforming.
Charts and maps show you how you compare to those
businesses near you.

Competitive Intelligence
SizeUp creates geo-visual lists of prospective customers and
suppliers, and identifies locations of competitors.
Determine areas with many potential customers but little
competition.

Advertising Analysis
Assess the market conditions in your area.
Use advanced filters to find the best places to advertise.

Demographic Analysis
Interactively map demographic, labor force, and consumer
expenditure data for your area.
Tailor your analysis to a place, around an address, or a custom
boundary. Download or share your reports.
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SIZEUP LBI CAPABILITIES
SizeUp LBI offers the following features designed to help your local small and medium-sized businesses access the data they need to
succeed.
Benchmark Performance
See how you size up by comparing your business’ performance to other competitors in your industry. SizeUp LBI super-crunches millions
of data points to answer this question so businesses know where they stand.
Demographic Analysis
Interactively map up-to-date demographic, labor force, and consumer expenditure data for your area, based on hundreds of variables.
Assess Competitiveness
Map where your potential competitors, customers, and suppliers are located. Determine how you can best serve existing customers, and
new customers, and pick suppliers.
Find Best Places to Advertise
Determine the optimal areas to target your next advertising campaign based on industry performance and target markets.
Exportable Reports
Save and share demographic, consumer expenditure, and workforce reports.
User-friendly and Intuitive Interface
No training required! SizeUp LBI is easy to navigate and use, so business owners can quickly find the information they seek.
Caches User Information
No need to re-enter the same information on each website visit - SizeUp LBI can access information previously entered on the same
computer.
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Compare business performance to
competitors
Business owners can find out how their performance compares to
other competitors in their industry, based on benchmarking of their
revenue, employees, years in business, and other measures. An entrepreneur that has yet to start a business can use this tool to assess
whether their projections are realistic given the state of the competitive market.

It is important for businesses to know where they stand in relation to direct competitors,
because they can’t know what to improve without knowing where they currently stand.
When they know which categories are their weakest compared to competitors, they can
then focus more attention on improving in those areas.

It is important for businesses to know where they stand in
relation to direct competitors.

© 2014 SizeUp LBI

4

2

Find potential customers, suppliers,
and competitors

SizeUp LBI shows business owners the locations of potential business customers and suppliers on a map and provides these small
business owners with contact information, when available, so the
owners can directly contact them for business. In addition, owners
that sell directly to consumers can track where households spend the
most dollars in a variety of groupings. Users can map local patterns
for hundreds of consumer expenditure categories, ranging from everything from women’s sweaters to new trucks. After creating a heat map of household
consumer expenditure data, small business owners can compare where the most money
is spent in their industry with the locations of their competitors. This can help identify
geographic and economic leakage in some areas that the business can take advantage
to increase their revenue.
An additional benefit of this tool is that it encourages and facilities local business transactions that recycle money in the local economy.

This can help identify geographic and economic leakage in some
areas that the business can exploit to increase their revenue.
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Identify the best geographic places to
advertise

Business owners can use SizeUp LBI to find the areas with the highest total revenue for their industry so they can target advertising to
areas with strong industry revenue. Or, they can choose instead to
isolate the areas that are most underserved for their industry, as
those might be areas where they can fill a gap in the local market. Owners can also restrict the search to only display areas that
fit certain criteria important to the business, such as a minimum
household income, demographics, or business characteristics. Comparing this analysis
with the household consumer expenditure data gained from the competitive intelligence
section, business owners can precisely narrow down the optimal locations to advertise.

Business owners can use SizeUp LBI to find the areas with the
highest total revenue for their industry.
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Gather demographic, spending, & labor
data for each unique business location

Business owners need to understand who lives and works in the areas surrounding their business location. Using SizeUp LBI, owners
can access over two thousand demographic, spending, and labor
force data characteristics for the potential customers or employees
around them. For instance, an owner can find out how many employees of a certain occupation work within 15 minutes drive-time of
their address or the amount of money the typical household spends
eating out for dinner.
Moreover, basic demographic analysis offers a data report with information about an
area, but doesn’t actually reveal the geographic location of your target market. SizeUp
LBI goes this one step further, by allowing users to visualize demographic data spatially
and highlight exactly where the densest portion of a given market is located. By comparing that data to the data you have gathered in the other portions of the service, businesses can now pinpoint exactly where the most desirable markets are located. This is
extremely useful for businesses looking to open a new location or target customers specifically in potentially profitable areas. Business owners can specify custom boundaries
for demographic analysis or identify demographics, consumer expenditure, or labor force
data around a specific address. Business owners considering several
different locations
can run this analysis around each
address and find
out exactly which
location
would
give them the best
chance at success.

Businesses can now pinpoint exactly where the most desirable
markets are located.
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